FOR IMMEDIATE RELEASE

D&M Holdings, Inc. Reports Post-M erger Financial Forecast
For 2002 Fiscal Year Ending March 31, 2003

Top brands Denon and Marantz to lead the conver gence of

home-networ king and premium home theater

TOKYO - June 18, 2002 - D&M Holdings, Inc. (TSE Il :6735), ajoint holding company
formed from the merger of Denon Ltd. and Marantz Japan Inc., today filed with the Tokyo
Stock Exchange a post-merger financial forecast for the 2002 fiscal year ending March 31,
2003. Denon and Marantz are established brands in the premium home theater,
audio-video consumer electronics and professional audio markets.

D&M Holdings forecasted consolidated sales of JPY 84 hillion, EBITDA (earnings before
interest, taxes, depreciation and amortization) of JPY 5.1 billion and operating profit of
JPY 3.1 billion, for the fiscal year ending March 31, 2003. Net income is expected to be
JPY 1.4 billion and earnings per share are expected to be 18 yen for the same period. Due
to the timing of the closing of the merger of Denon and Marantz, projections for the fiscal
year ending March 31, 2003 include only 11 months from Marantz and 12 months from
Denon.

Reviewing the future outlook, D&M Holdings President and Chief Executive Officer
Tatsuo Kabumoto said: “Our financial forecasts reflect the strength in the premium A/V
and home theater markets. We expect our future to be even brighter as we generate further
synergies from the post merger integration of Denon and Marantz and penetrate the
emerging home- networking market.”

Kabumoto outlined several key strategic decisions D&M Holdings made to position the
company as the clear leader in the growing home-networking, premium A/V and home
theater market. Those decisions include:

e Pursuing acquisitions of industry leading premium A/V brands and positioning
them to be global market-share |eaders

e Deveoping and acquiring core software and middleware technologies to lead in
the home-networking revolution

e Creating asingle industrial operation to achieve scale

e Continuing to make customer service atop priority

o Establishing a strong relationship with the specialty AV retailler and custom
installer channels



e Improving financial strength for further investment by rationalizing non-core
businesses

Regarding the ongoing post-merger integration strategy, management has identified a
JPY 2.4 billion operating income impact from potential synergies and cost improvements
over the coming three years. Management expects to realize JPY 400 million during the
fiscal year ending March 31, 2003.

The main drivers of these benefits are to:

o Concentrate on core AV Business?divest non-core
o Rationalize manufacturing facilities
o Streamlinelogistics and purchasing

For further information, please contact:

D&M Holdings Inc. Mr. Toshiyuki Tobita, tel: +81-42-748-7725
toshiyuki.tobita@dm-holdings.com

About D&M Holdings, Inc.

D&M Holdings, Inc. (TSE 1I: 6735) isajoint holding company that was formed in March
2002 to merge the operations of Marantz Japan, Inc., a publicly traded company on the
Tokyo Stock Exchange, and Denon Ltd., a company that was separated from Nippon
Columbiain 2001. The merger of Denon and Marantz, both high-end consumer
electronics brands, closed May 14, 2002. D&M Holdings succeeded Marantz as a publicly
traded company on the TSE. Denon and Marantz are wholly owned subsidiaries of D&M
Holdings. Denon and Marantz are industry leaders with strong brand recognition in the
premium home theater, audio-video consumer electronics and professional audio markets.

Satementsin this news release regarding D&M Holdings, Inc. that are not statements of
historical fact may include forward looking statements regarding future events or the future
financial performance of the combined company. We wish to caution you that such statements are
just predictions and that actual events or results may differ materially. Forward looking
statements involve a number of risks and uncertainties surrounding the integration of the two
companies, market acceptance for the combined company's products, technological changes,
developing industry standards and other factors related to the two companies’ businesses.



